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“HPN works to help you make smart, healthy material choices” 
F u l f i l l  t h e  d u a l  m i s s i o n s  o f  a f f o r d a b l e  h o u s i n g  a n d  

e n v i r o n m e n t a l  s u s t a i n a b i l i t y  

   
 N a t i o n a l  C h u r c h  R e s i d e n c e s  2 0 1 9  
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Premier procurement partner created exclusively to help affordable housing developers and 
managers advance their missions. Offering preferred pricing, in-depth product insight and 
exceptional member service, HPN Select delivers a complete set of tools to help members do 
what they do best — build and maintain affordable, healthy and sustainable communities. 

A business collaborative of 94 of the nation’s leading housing and community development 
nonprofits. These organizations share a common mission to provide affordable housing and 
sustainable communities for low- and moderate-income households. Members collaborate through 
peer exchanges that advance best practices in the field, and come together to create innovative, 
collectively-owned businesses that enhance their operations and impact.  

Comprehensive database of eco-friendly building products combined with intelligence that makes 
evaluating options easy. The EcoGuide is a reflection of the vision we share with our members, 
and partners: The JPB Foundation, and HBN, dedicated to building affordable housing that’s 
healthier, more energy-efficient and more sustainable.  

ABOUT HPN 

410, 500 
affordable homes 

developed,  
rehabilitated, or preserved 

100 
of the leading US nonprofit  

affordable housing 
developers,  

lenders, and owners 

33,800 
people employed by HPN 

members 
$112+ billion 

of community investment 

721,000 
single family and multifamily  

homes financed 

1.1 million 
families counseled in 

homeownership/financial 
literacy 
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Why Affordable Housing 
The Impact on Human Health!  
• Support those that don’t traditionally have a voice 
• Health risks associated with toxic chemical in materials 
• Enhanced indoor environment quality 
• Improved human health 
• Improve overall quality of life 
 

To Build More and Better Communities 
• Level the playing field  
• Efficient use of materials to lower cost of development 
• Lower cost of maintenance and operations 
• Better performing buildings 
• Lower the economic burden on the families 
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• Member-Owned and driven by 19 prominent affordable housing providers 

nationwide 

• Owner centric programs and services 

• Created to ease the burden of in house procurement 

• Average savings of 17-20% 

• Buyer behavior analysis and reporting 

• 170,000+ Units • $75m+ Spending  

• 300,000 Units affiliated with HPN, NeighborWorks and other like-minded 

organizations 

• Commitment to environmentally-friendly supply solutions 

• Positioned to drive further development of Green, Healthy, Sustainable, and 

Resilient Products 
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• Joint Partnership with JPB, HBN, SAHF 
• 35 Manufacturing Partners & 10 Distribution Partners 
• BlueGreen Alliance expanded focus on U.S. Manufactured Goods & Services 
• Peer Exchange Network with 13 Affiliate Service Organizations 
 
• 50k Industry Specific Products (400k nonspecific products) 
• Rated & Ranked based on Health, Price, and Performance 
• Leverages a buying proposition to encourage new product development 
• Standardization of product to lower construction costs 
• ROI Calculators for Lighting & Plumbing Supplies (actively expanding) 
• Transparency through a value proposition 
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Price Guidance 

Performance 
Industry Certifications 

Material Health 

Made in the U.S. 
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Richard Kingston 
Vice President Sustainability 
203.376.5151 P 
kingston@hpnselect.com 

Thank you BlueGreen Alliance & BuildingClean 

Our Collective Voice Speaks Louder  
Purchase Healthy 
Purchase Local 
Demand Transparency In The Market! 
 

mailto:kingston@hpnselect.com
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